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In   this   unit,   you   have   been   examining   a   variety   of   persuasive   techniques   used   in   spoken   texts   and  
print   and   digital   forms.   Your   task   is   to    create   an   adver�sement    which   clearly   demonstrates   that   you  
have   an    understanding   of   how   texts   can   persuade   effec�vely .   You   may   choose   to   work    individually    or  
in   a    small   group .  

You   may   select   an    appropriate   product   or   cause    agreeable   to   your   teacher   for   the   purpose   of  
crea�ng   your   adver�sement.   You   will   then   choose   either   the   INDIVIDUAL   or   GROUP   task   and  
complete   the   reflec�on   component.  

Individual   Task  

You   are   to    design   a   print   adver�sement    suitable   for   inclusion   in   a    magazine   or   on   a   billboard .  
Alterna�vely,   it   could   be   a   sta�c   adver�sement   which   could   be   used   in   digital   media   or   social   media.  
It   should   demonstrate   the   following:  

● strong   visual   appeal-   consider   your   choices   of   colour   and   layout  
● product   placement   
● at   least   three   specific   persuasive   techniques   such   as:   repe��on,   hyperbole,   metaphor,   simile  

etc.  
● slogan-   this   may   or   may   not   include   persuasive   techniques   already   used  
● a   clear   understanding   of   the   target   audience  

You   could   use   a   Publishing   program   such   as   Word,   Google   Docs,   Publisher.   

Your   completed   adver�sement   should   be   printed   in   colour   and   on   A4   paper.   If   you   wish   your   teacher  
to   organise   this,   you   will   need   to   submit   a   digital   copy   on   the   due   date.   You   must   ensure   that   your  
work,   if   emailed   or   submi�ed   on   a   USB   is   compa�ble   with   DET   so�ware.  



Group   Task  

You   are   to   create   a   television   adver�sement   of   30-40   seconds   in   length.    It   should   demonstrate   the  
following:  

● strong   visual   appeal-   consider   your   choices   of   colour   and   framing  
● product   placement   
● at   least   three   specific   persuasive   techniques   such   as:   repe��on,   hyperbole,   metaphor,   simile  

etc.  
● evidence   of   AIDA   theory:   A�en�on,   Interest,   Desire,   Ac�on  
● jingle-   this   may   or   may   not   include   persuasive   techniques   already   used-   and   must   have  

appropriate   music  
● a   clear   understanding   of   the   target   audience  

There   will   be    no   more   than   three   students    per   group   and   you   should   make   every   effort   for   each  
member   of   the   group   to   be   familiar   with   the   edi�ng   so�ware   your   group   chooses   to   use.   eg   iMovie,  
Prezi.  

Your   completed   adver�sement   must   be   on   so�ware   which   is   compa�ble   with   DET   so�ware.  

 

Individually,   you   will   be   required   to    reflect   on   the   processes    involved   in   your   learning.   You   must   keep  
a   learning   journal   in   which   you   reflect   on   the   following:  

● what   was   involved   when   deciding   on   the   product  
● any   research   you   conducted   and   how   it   influenced   your   choices   of   elements   used   in   the  

adver�sement  
● dra�ing,   edi�ng-   how   did   you   decide   which   form   of   the   adver�sement   had   the   most   appeal?  

What   did   you   do   about   this?  
● what   were   the   successes?  
● what   were   the   problems   and   how   did   you   overcome   them?  

 
Your   completed   reflec�on   should   be   around    200   words    in   length   and   submi�ed   at   the   same   �me  

as   the   completed   adver�sement.  
 
Assessment   tasks   NOT   submi�ed   on   the   due   date   at   the   beginning   of   the   lesson   will   not   be  

awarded   any   marks,   in   line   with   Boorowa   Central   School's   Year   10   Assessment   Policy   and  
Procedures   document.  

 
 
 
 
 

 

 



      Marking   Criteria:   Adver�sement    Grade  

● Effec�vely   uses   3   or   more   persuasive   techniques  
● Adver�sement   has   an   effec�ve   slogan   or   jingle   which   is   original   
● Effec�ve   use   of   colour,   framing   and/or   music   where   appropriate  
● Has   a   clear   understanding   of   target   audience   which   is   sustained   throughout  
● Sustained   reflec�on   which   has   effec�ve   structure   and   form  

 
A  

● Competent   use   of   three   persuasive   techniques  
● Adver�sement   has   an   adequate   slogan   or   jingle   
● Competent   use   of   colour,   framing   and/or   music   where   appropriate  
● Has   a   clear   understanding   of   target   
● Sustained   reflec�on   which   has   adequate   structure   and   form  

 
B  

● Uses   2   persuasive   techniques   which   may   not   be   effec�ve  
● Adver�sement   has   a   slogan   or   jingle   which   may   be   clichéd,   but   is   s�ll   original  
● Colour,   framing   and/or   music   are   used,   but   may   be   ineffec�ve   
● Target   audience   is   obvious,   but   is   not   sustained  
● Reflec�on   may   not   reach   word   count   and   structure   is   inconsistent  

 
C  

● Some   a�empt   to   use   persuasive   techniques   which   may   not   be   successful  
● Some   a�empt   to   include   a   jingle   or   slogan   which   may   not   be   successful  
● Inconsistent   use   of   colour,   framing   and/or   music  
● Shows   li�le   evidence   of   understanding   the   target   audience  
● Reflec�on   may   be   limited   and   poorly   structured  

 
D  
 
 
 

● Li�le   or   no   a�empt   to   use   persuasive   techniques  
● Li�le   or   no   a�empt   to   include   a   slogan   or   jingle  
● Poor   use   of   colour,   framing   and/or   music  
● Shows   no   understanding   of   target   audience  
● reflec�on   shows   no   cohesion,   structure   or   form  
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